
Create an integrated  
campus media campaign.

The visual impact of traditional campus 
media delivers excellent bang for your 
buck. Viewers can’t turn it off, scroll 
past it, or fast forward through it. Digital 
campus media also has an important 
role to play in reaching the incredibly 
connected members of Generation Z. By 
combining traditional and 
digital advertising tactics,  
you extend your reach while each part 
of your marketing campaign amplifies 
the efforts of the others.

Choose the campus that’s 
right for your company.
What’s right for one company may  
not be right for another. Consider  
factors like the size and location 
of the campus, the makeup and 
interests of the student population, 
brand affinity, and the advertising 
options available. For small local 
businesses, looking to the largest 
campus in your market can be a great 
way to build brand awareness and 
bring in a new customer base. For 
brands of scale/national companies, 
the size of the school, notoriety, or 
market DMA may dictate where your 
college media buy should occur. 
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Work with an experienced 
campus advertising agency.

Those attempting a DIY approach to 
campus advertising will need to contact 

individual departments (such as Business 
Services, Transportation, and/or Athletics) 

at each school of interest to see what 
they have to offer. Campus advertising 

agencies like MSS Media, Inc. are  
expert one-stop marketing shops. 
We know what opportunities exist. We 
can help you choose the right options 
for your marketing budget and goals. 
And we have the contacts, staff, and 

processes in place to implement 
campus ad campaigns quickly  

and effectively.
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